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ADVANTEST CORPORATION

Yasuo Mihashi
Based on the “Grand Design” mid/long-term management
policy (10-year plan) that Advantest announced in 2018,
we resolutely implemented our first mid-term management plan (MTP1: FY2018-2020), and in 2021 announced
our second mid-term management plan (MTP2: FY20212023). Integrated Report 2021 aims to provide a comprehensive overall picture of how the plans and strategies
set forth in MTP2 will strengthen and expand Advantest’s
mid- to long-term “sustainable growth”, and how our
business is linked to global sustainability. Recent upheavals in our business environment, such as the Covid-19
pandemic, catastrophic natural disasters, and the ongoing
transformation of supply chains spurred by economic security considerations, have tested our ability to respond to
crises, and proved that our global team is more than capable of rising to challenges and transforming crises into
opportunities. Integrated Report 2021 also celebrates the
spirit and accomplishments of the Advantest Group family.
At the heart of our successful teamwork is The Advantest
Way, our corporate philosophy, centering on our INTEGRITY core values, which also form the foundation of our ESG
initiatives. For further details of our ESG initiatives, please
refer to our Sustainability Databook.
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Maintaining Continuity and
Customer Value in Challenging Times

(https://www.advantest.com/sustainability/)

Reporting guidelines, etc., referenced

International Integrated Reporting Framework of the International Integrated Reporting
Council (IIRC)
“Value Co-Creation Guidance” issued by the Japanese Ministry of Economy, Trade and
Industry

Report period and scop

The report covers the period of fiscal 2020 (April 1, 2020 to March 31, 2021). However,
earlier and later events are also mentioned as necessary. The data aggregation range
(boundary) is the scope of consolidated financial statements, except where otherwise
stated.
Disclaimer Regarding Forward-Looking Statements

This report contains “forward-looking statements” that are based on Advantest’s current expectations, estimates and projections. These statements include, among other
things, the discussion of Advantest’s business strategy, outlook and expectations as to
market and business developments, production and capacity plans. Generally, these
forward-looking statements can be identified by the use of forward-looking terminology
such as “anticipate,” “believe,” “estimate,” “expect,” “intend,” “project,” “should” and
similar expressions. Forward-looking statements are subject to known and unknown
risks, uncertainties and other factors that may cause Advantest’s actual results, levels
of activity, performance or achievements to be materially different from those expressed
or implied by such forward-looking statements.

Integrated Annual Report 2021
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The Advantest Way

The Advantest Way

I

N

INNOVATION

NUMBER ONE

is our Lifeblood

is our Aspiration

We challenge the status quo.
We embrace technologies and
entrepreneurship to create
superior customer value.

We earn our leadership position
in our business fields every day.
We establish an impeccable
standard of excellence.

Founded in 1954 in Tokyo by just four people, Advantest has
grown into a global company with nearly 6,000 employees, which
contributes to safety, security, and comfort worldwide through
leading-edge measurement technology. To help our global team
perform at their best, despite differences in cultures, languages,
customs, and values, we codified our vision of what Advantest
should be into The Advantest Way, a set of guidelines that we
live out every day in our work. The Advantest Way is not only a
corporate philosophy but also our promise to all stakeholders.

Purpose & Mission
Why do we exist

Enabling Leading-Edge Technologies

T

G

R

TRUST

EMPOWERMENT

GLOBAL

RESPECT

is our Foundation

is our Motivation

is our Reach

is our Heart

 e are a trusted, collaborative
W
partner.
We have confidence in each
other’s capabilities and intentions.

I

03

E

 e are empowered to make
W
decisions with an owner’s
mentality.
We own Advantest’s success.

 e embrace a world of constant
W
change.

 e respect different cultures,
W
customs, and laws.

We are always ready. Anytime.
Anywhere.

We never compromise on our
ethical standards.

INCLUSION AND DIVERSITY

T

TEAMWORK

Y

is our Commitment

is our Approach

is our Attitude

We are proud of and appreciate
the range of different backgrounds
that our talents represent.

We work smart and best utilizing
our talents across teams and
regions to do extraordinary work.

We deliver on results promised to
each other.

We believe that strength can
come from differences as well as
similarities.

We inspire each other, encourage
openness, and recognize team
results.

ADVANTEST CORPORATION

YES

 e recognize that impossible is an
W
opinion, and with imagination, we
can change the world.

We will continuously improve ourselves so that we can offer products and
services that will satisfy our customers worldwide, and contribute to the development of our society through the development of the most advanced
technologies.

Vision
What we want to be

Adding Customer Value in an
Evolving Semiconductor Value Chain
Advantest will further contribute to the semiconductor industry by enriching,
expanding, and integrating our test and measurement solutions throughout the
entire semiconductor value chain.

Core Values
What we value most

“INTEGRITY” means honesty and truthfulness.
	When you have integrity, it means being
open, honest and respectful at all times with
all stakeholders.
The value of INTEGRITY can serve as a common thread uniting people of diverse
cultures, religions, and viewpoints, and it is Advantest’s core value globally.

Integrated Annual Report 2021
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Advantest’s 67-Year History

Spotlight on Mobile Computing
Advantest Reinforces Its Management
Foundation Through M&A

As in the past, we will continue to support the technological evolution of semiconductors with best-in-class test
technology, contributing to humanity’s sustainable future.

The semiconductor industry underwent major changes during
this period, such as the separation of design and manufacturing
facilities, while smartphones replaced PCs as the industry’s key
demand driver. Our customers also demanded more efficient
test and cost reductions. Amidst these changes, Advantest flexibly responded to changes by leveraging our industry-leading
measurement technology capabilities and low production costs.
At the same time, we implemented successive future-oriented
M&As with the aim of further stabilizing our revenue base.

1981-2000

Computers Take Center Stage
Advantest Grows Dramatically Together
with the Semiconductor Industry
In this period, the semiconductor market expanded significantly
due to the widespread adoption of personal computers and the
invention of the internet. Advantest’s semiconductor test systems,
combining state-of-the-art measurement technology with support
for volume production, participated in the cycle of innovation driving the evolution and development of semiconductors, which in
turn led to further demand for our systems. In 1985, we achieved
the top share in the global semiconductor test equipment market
for the first time, confirming the status of our test system business
as a major pillar of the company.

Amidst the rapid growth of the Japanese electronics industry,
Advantest’s founding entrepreneurs expanded our business with
successive innovations in measurement technology. Confident
that semiconductors were the future, we took on the challenge
of developing test equipment with applied measurement technology. While overcoming business crises and other difficulties,
we developed semiconductor test systems with industry-leading
performance.

Information

The Era of Data Begins
Advantest Supports the Evolution of
Semiconductors into the Future

2001-2016

successive growth phases.

Beginnings of the Electronic
Measurement Technology Business
Advantest Enters the Semiconductor
Test Equipment Market

Sustainability

2017-Present

Advantest’s measurement technology has consistently led the industry for 67 years, charting our path through

1954-1980

Strategy

AI, 5G, and other new technologies have driven explosive data
growth, initiating a new era for the semiconductor market.
Semiconductors have become indispensable to our data-centric
modern societies, and have become more sophisticated, more
complex, and larger in capacity, meaning that higher reliability is
required. Test is more necessary now than ever. As the semiconductor value chain continues to evolve and expand against the
backdrop of the ongoing “digital revolution,” Advantest is looking
towards our centenary through the lens of new customer value
creation in fields such as system level testing, while expanding
our core business into data analytics and other related domains.

Net sales
（billion of
yen）
400.0

New V93000 EXA Scale™ test platform

300.0

Joint development team with the former Credence Systems

200.0
Newspaper advertisement regarding change in the corporate name

100.0
Measuring instrument - in state of development

Sales of the Company
1954

1954
1957
1963
1972
1979

05

1970

Takeda Riken Industries founded with four employees.
TR-124B Electronic Counter for digitally measuring
frequency became a hit product.
Launched the Digital Multimeter, the first Japanesemade
digital voltmeter.
Launched the first Japanese-made semiconductor test
systems, the T-320/20 and T-320/30.
Launched the VLSI test system with a test frequency of
100MHz, boasting the highest performance in the world.

ADVANTEST CORPORATION

1980

1982
1985
1993
1995

Established a local subsidiary in the United States.
Facilities were later established elsewhere around the world.
The company’s name was changed to Advantest
Corporation. Obtained the No. 1 share in the semiconductor
test equipment market, according to VLSIresearch.
Launched the T6691, a VLSI test system featuring an
industry-best test speed of 500MHz/1GHz
250MHz S-DRAM memory test system T5581 launched;
become a best-selling product.

1990

2000

2003
2008
2011

Acquired Japan Engineering Co., Ltd.
Acquired Credence Systems GmbH.
Acquired Verigy, a major semiconductor test equipment
company

2010

2018
2019
2020

2020

0

2027
(FY)

Announced Grand Design and first mid-term management
plan
Acquired the system level test business of Astronics, Inc.

Acquired US company Essai Inc.
Business alliance with US company PDF Solutions, Inc.
Launched V93000 EXA Scale™

Integrated Annual Report 2021
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The Value Creation Process and Advantest’s
Business Model

Strategy

We believe that the source of our corporate value is in car-

rying out business that realizes the value required by the
society. Business profit is our wage for realizing the val-

Input
Financial
Capital

ue that society needs; hence, we believe that growing our

External Environment
Progress of the
Digital Revolution

business in harmony with social values is a contribution to

SDGs / ESG Contributions
and Promotion

 emiconductor performance /
S
complexity improvements and
higher reliability requirements
Data explosion

Geopolitical
Risk

Climate change response
Diversity and inclusion
Protection and respect for human rights
Response to urbanization / aging
Enhancement of information disclosure

 conomic security
E
Supply chain
disruption

 umber of employees:
N
approximately 6000
Inculcation of INTEGRITY
Local excellence

Value
Chain
Capital
Industry’s No. 1 customer base
No. 1 in customer satisfaction
(VLSIresearch)
¥100b war chest for strategic
investments such as M&As

Intellectual /
Manufacturing
Capital
 tate-of-the-art measurement
S
technology
Capital investment and R&D
investment
Functional utilization of EMS and
in-house production

Our Market

Our main business is the development, production, and

estimate). Markets are an expression of the value that society demands, so our market share is simply the valuation

(corporate value) placed on our value proposition by society.

Grand Design (Commitments)
MTP1

……

MTP2

1 Reinforce core businesses, invest strategically
2 Seek operational excellence

Strategies
Issues

3 Explore value to reach a higher level
4 Pioneer new business fields
5 Enhance ESG initiatives

ues through to the generation of new inputs. This virtuous
cycle strengthens and expands our further growth.

ness strategy. We have set forth our long-term vision in our

Grand Design, and incorporated the chief measures needed
to realize this vision into our mid-term management plans.

This vision is the driver of our value creation process, and
our management compass.

Output

In addition to our products and solutions, the progress and

The Advantest Way

It is people and their teamwork that generate corporate
growth. The Advantest Way is our commitment to sustainable growth, which is also a commitment to all our stakeholders.

results of our commercialization-focused R&D, as well as
the technology, human resources, and customers acquired

through M&A and business alliances, are also important
outputs.

Outcome

External Environment

Our business environment is affected not only by customer
needs and technological evolution, but also by various fac-

tors such as our contributions to the SDGs / ESG, geopo-

litical risks, and tightening of laws and regulations. Timely

and appropriate information gathering and judgment calls
determine the success or failure of our business.

Input

The value creation process begins with inputs and contin-

Value Creation Driver

semiconductor test is worth about ¥550 billion (CY2020

Value Creation Drivers

Our outcomes are the value created by the entire process
depicted here. We thus return value to all six of our key

stakeholder groups and reinforce business profitability. This
earning power further strengthen the commitments embodied in The Advantest Way, and is added to the inputs for the

next value creation process cycle, creating a strong virtuous
cycle.

Our Market
Cloud, software, data analytics
Design /
evaluation

Mass production of
semiconductors

Product /system
level test

Output

Outcome (Created value)

Semiconductor testers
Mechatronics products
Field service solutions
Newly planned products beyond

Stakeholder Returns

semiconductor test

Shareholders

New business acquired through M&A
and business alliances

Natural Capital
 enewable energy introduction
R
rate: 40% (2020)
Water resources usage:
<288km3/year

The Advantest Way
Purpose &
Mission
Technologies

ESG for
Sustainability

ADVANTEST CORPORATION

Customers

Mission (The Advantest Way)

Enable Leading-Edge

07

Information

We believe that the key to corporate growth lies in our busi-

sales of semiconductor test equipment. The market for

Shareholders’ equity: ¥285 billion
Rating A (R&I)

Human
Capital

humanity’s sustainable future.

Sustainability

Amassed Corporate

Vision
Core Values

INTEGRITY
Guiding Principle
Quest for the
Essence

Adding Customer Value in

an Evolving Semiconductor
Value Chain

Code of
Conduct

“Earning Power”
Global leadership position
Employee engagement
State-of-the-art technology
Collaborative creation with Tier-1
suppliers
Customer base reinforcement and
expansion
Synergies through M&A and business
alliances
Further growth of human resources
Effective governance

Enhancement /
reduction of Time to
Market and Time to
Quality

Supply
Chain
Securing and
expanding business
opportunities

Increase Shareholder
value and highly
efficient capital
management

Employees
Greater rewards,
job satisfaction, and
engagement

Community
Global
environment

Safety, security, and
comfort through
semiconductor test

Contribute to
realize
a sustainable
future

Integrated Annual Report 2021
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Business Portfolio
Segment Sales & Income
2018-2020 (¥B)
39.2

A Synergistic Solution Family Centered on Our Tester Business
Advantest’s three business segments are Semiconductor & Component Test Systems, which
accounts for the majority of sales, Mechatronics, which handles peripheral equipment for test
systems, and Services & Other, which mainly focuses on customer support and system level
test.
We enable industry-leading test solutions by integrating our test systems with peripherals
such as device interfaces and test handlers, all supported by our expert technicians. In addition,
the introduction of system-level testing can address complex defects that are difficult to detect
with traditional test methods. The synergies produced by these three business segments give
Advantest an unparalleled competitive advantage.

36.3

40.0

5.0
-0.7

2018

-0.5

2019

2020

■ Net sales ■ Segment income

Advantest’s Business Segments
Net Sales

Semiconductor and Component Test Systems
Our flagship products—test systems—integrate our core technology of measuring minute
currents and voltages into automated measurement systems known as semiconductor test
equipment (ATE), which have both advanced electrical signal measurement capability and highspeed data processing capability. This segment’s business is broadly divided into “SoC test” and
“memory test.”.
SoC Testers cover almost all types of non-memory devices, such as logic semiconductors,
analog semiconductors, and RF devices. Due to the widespread use of semiconductors, the SoC
tester market is two to three larger than the memory tester market. In addition, semiconductor
supply chains are becoming more and more fragmented, and SoC tester users number in the
hundreds, from semiconductor design specialists to contract test specialists. This large number
of customers and device types is a defining characteristic of the SoC tester market. Against this
background, scalability of test range and capability is an important performance metric for SoC
testers.
In the memory semiconductor business, dedicated memory test systems with a high throughput index called parallel measurement capability, optimized for the low-mix high-volume production lines typically used in the manufacturing of memory semiconductors such as DRAM and
NAND flash, are generally used.

(Fiscal year

ending March
2021)

312.8

Our mechatronics-related business deals with device interfaces and test handlers, which are
used with test systems, and nanotechnology products used in semiconductor front-end processes.
Device interfaces (DI) are products that connect the devices under test with the test system by physically making contact with their pins (electrodes). DI products have consumable
characteristics, and demand for them grows in step with the utilization ratios of semiconductor
production lines, so they are the main source of sales in our mechatronics segment.
Test handlers are pieces of equipment that play three distinct roles: they transport semiconductors to the test system for back-end processing, apply the correct temperature for the
specific test being carried out, and sort semiconductors according to test results. By combining
them with our highly accurate test systems and device interfaces, we can offer “test cells” that
offer high test quality and production efficiency all in one.
Our principal nanotechnology product is a line of scanning electron microscopes that measure
the dimensions of semiconductor circuit patterns using Advantest’s proprietary electron beam
technology. In the semiconductor front-end process, they measure whether the width and height
of the circuit pattern are properly drawn on photomasks and wafers. Demand is expected to
increase with the widespread adoption of technologies that directly contribute to the further
miniaturization of advanced semiconductors, such as EUV lithography.

billion yen

Test Cell

E3650 MASK MVM-SEM®

Services, Support and Others
Segment Sales & Income
2018-2020 (¥B)
211.7

197.2

Segment Sales & Income
2018-2020 (¥B)

66.8

207.2
42.5
31.5

65.1

65.2

61.6
4.2

2018

2019

2020

■ Net sales ■ Segment income

V93000 EXA Scale test system

Mechatronics Systems

2018

3.0
2019

10.4
2020

■ Net sales ■ Segment income

Our field service business and system-level testing business account for the majority of sales
in this segment.
Field services, as well as the maintenance and repair of our systems, we offer new services
such as system utilization ratio improvement and volume production ramp consulting, and secure online support. We are aiming for stable profit growth through the adoption and expansion
of high-value-added services.
System-level test systems test semiconductors under conditions mirroring real-world usage,
screening them for defects that cannot be checked by conventional test of individual devices. It
has been attracting attention from semiconductor technology leaders as semiconductor functionality and complexity increase. Advantest has rapidly established a presence in this market
with M&A and other activities, and we are now working to grow it through synergies with our
test system business.
This segment also contributes to revenues through second-hand product sales and measurement solutions for applications in healthcare and other non-semiconductor fields.

T5503HS2 memory test system
5038 System Level Test System

09
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The Semiconductors We Test
Our test systems are responsible for testing a wide variety of semiconductors produced by customers around the
world.
The ongoing miniaturization of semiconductors and the
evolution of packaging technology are bringing successive
“waves” of business opportunities and test issues to the
tester market. Advantest is developing test solutions that
meet these new needs by strengthening our partnerships
with leading customers, who are driving the waves of progress
in technology and business.

Sustainability

Information

Automotive Semiconductors
This is a general term for semiconductors
installed in automobiles, such as controllers
for engines and batteries, sensors for airbags and collision avoidance systems. High
quality and reliability that meet the safety
standards of automobiles are required, so it
is necessary to carefully test these devices.

Moreover, increases in semiconductor functionality and
capacity, higher complexity, and higher reliability needs
have lengthened the test time required for each device, so
the number of test systems shipped is steadily increasing
year by year. For Advantest, improving the quality of operations of the entire Group, including not only R&D but also
sales, production, service, and administrative functions, will
directly contribute to the business expansion of customers
and will be the key to our future growth.

Power devices

Application processors

CMOS image sensors

These devices symbolize the evolution of
semiconductors and resulting smartphone
performance gains. Application processor
test is uniquely complicated due to the
adoption of state-of-the-art semiconductor processes in their production, whilst
manufacturers are also actively investing
in test systems.

These semiconductors convert camera images
into digital data. In addition to the trends toward
higher image quality and multi-lens cameras in
smartphones, rapid progress in response to highspeed image data processing amidst growing
demand for video has created new needs higher
test system performance.

These semiconductors convert DC to and
from AC and adjust voltage, among other
functions. They have a wide range of applications in addition to consumer electronics,
including automobiles and industrial equipment. The power device market is expected
to grow in the future amidst increasing public demand for lower power consumption.

HPC ICs
This is a general term for semiconductors for
high performance computing (HPC), which are
designed to perform large-scale operations at
high speed on data servers and AI servers. With
the spread of AI, machine learning, and deep
learning, the HPC device market continues to
make yearly strides.

11

RFICs

Display driver ICs

Radio Frequency ICs handle wireless communications. Their main applications are smartphones
and base stations. With the expansion of 5G into
the millimeter-wave band, expectations are rising
for test solutions that address these technological trends.

These ICs control the color and brightness of
displays on products such as smartphones and
televisions. In the display industry, technological
evolution is driving rapid new developments such
as the adoption of organic EL, larger screens,
higher definition, narrower edges, and incorporation of touch sensors, so display driver IC test
continues to become more complex.

ADVANTEST CORPORATION

Memory Semiconductors
Semiconductors that store data include DRAM, which can read and
write data at high speed, and NAND flash, which can hold data for
a long time without a power supply. Memory semiconductors have
been used in personal computers for a long time, but in recent years,
demand from the smartphone and data center sectors has been increasing.

Integrated Annual Report 2021
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Consolidated Financial and Non-Financial Highlights
For each fiscal year beginning on April 1st

Financial Highlights

Non-financial highlights

Sales

Operating income / Operating income ratio

Number of employees* / Number of SE / AE employees

Number of managers / Ratio of female managers

Achieved sales of over ¥300 billion for the first time
in our history, double the sales of 4 years ago.

Even excluding the one-time profit of about ¥8.1
billion posted, operating profit margin was over 20%.

We continuously hire diverse human resources with the aim of increasing corporate value. In particular, we are actively promoting the
growth of our workforce of highly skilled engineers who support the
total solutions we provide to our customers.

Advantest values diverse perspectives and promotes a corporate
culture that allows any individual to play an active role, regardless of
race, gender, age, nationality, etc.

(Billion yen)

(Billion yen /%)

282.5

275.9

312.8

64.7

207.2

155.9

8.9
13.9

2016

2017

2018

2019

■ ■ Sales

2020

2016

11.8
24.5

2017

22.6

21.3

2018

* Including temporary employees

2020

2019

■ ■ Operating income ̶ Operating income ratio

5,503

5,756

4,565

4,721

4,936

739

749

795

859

903

2016

2017

2018

2019

2020

■ ■ Number of Employees ■ ■ Of which SE / AE Employees

(Number / %)

1,135
6.5

1,138

1,157

1,179

7.4

7.5

7.7

1,211
8.3

74

84

87

91

101

2016

2017

2018

2019

2020

■ ■ Number of managers ■ ■ Of which, number of female managers
̶ Ratio of female managers

Net income / Profit margin

Total assets / shareholder equity / ROE

Turnover rate

Average overtime hours per person

A record high, even excluding the additional gain of
approximately ¥10 billion associated with deferred
tax capitalization.
698

Despite the increase in shareholders’ equity, net
income set a new record and we sustained a ROE.

We are striving to create a work environment where everyone can
work comfortably and expanding access to workstyles that help individuals to continue to maximize their abilities.

We are working to optimize working hours so that employees can
best balance their jobs with their home lives and maintain their
health.

(100 million yen /%)

9.1

8.7

142

181

2016

2017

570
20.2

2018

(100 million yen / 100 million yen /%)

535
19.4

2019

■ ■ Net income ̶ Proﬁt margin

22.3

2,316
1,095
14.0

2020

2016

3,046

2,546

3,558

1,987

1,246

35.3

15.5
2017

2018

(%)

4,226

2,315

2,804

2019

■ ■ Total assets ■ ■ shareholder equity ̶ ROE

2020

3.14

3.05
2.85

27.3
24.9

(Hours / Month)

2016

2017

2018

̶ Turnover rate

3.45
3.13

2019

2020

9.5

2016

13.0

2017

15.0

14.3

2018

2019

16.9

2020

■ ■ Average overtime hours per person

Basic earnings per share (EPS)

Free cash flow

Industrial accident rate (Japan)

In addition to higher profits, the repurchase of ¥13.1
billion of treasury stock also contributed to the
increase.
353.87

Despite making growth investments, free cash flow
increased by 84% from the previous year.

Number of employees taking maternity or childcare
leave (Japan) (Number / %)

We are working to ensure the safety and health of our employees
and raise their safety awareness in carrying out our business activities.

Recognizing that employees have varying responsibilities depending on their stage of life, we are striving to enhance our work-life
balance support system so that employees can work flexibly around
their family obligations.

(Yen)

302.35

(Billion yen)

(Frequency)

51.0

270.12

28.9

25.9
81.07

101.94

2016

2017

0.4

27.7

12.3
2018

2019

■ ■ Basic earnings per share (EPS)

2020

2016

2018

2019

■ ■ Free cash ﬂow

2020

2016

37

0.2

0.0
2017

37

0.4

2017

2018

̶ Industrial accident rate

2019

0.0
2020

35
34

1

2.7
0.0

2016

2017
■ ■ Female

32
31

10.0
1

29
25

4

2.5
2018
■ ■ Male

2019

̶ Male ratio

29
27

2

5.1
2020

R&D expenses / capital expenditures

Dividends per share

Energy usage / renewable energy ratio
(TJ / %)

(kt-CO2)

We continued to expand investment in anticipation
of future growth.

With the addition of a commemorative divident of
¥10 due to strong performance, this represents a
significant dividend increase.
118

We actively work to reduce greenhouse gas emissions by efficiently
using energy and introducing renewable energy sources.

We are working to mitigate climate change by quantifying greenhouse gases indirectly emitted in our value chain and promoting
greenhouse gas emission reduction activities.

(Billion yen / billion yen)

4.8
2016

5.4
2017

6.6
2018

92

9.9
2019

■ ■ R&D expenses ■ ■ capital investment

ADVANTEST CORPORATION

(Yen)

42.7

40.1

37.9

33.5

31.2

13

70.7

58.7

22.9

(Number / %)

13.7
2020

25
2016

2017

* The CO2 emission factors have been revised and recalculated in the past.

82
87
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GHG (Scope 1 + 2, and Scope 3) CO2 emissions

91

100

104

108
44.1

28.1
2018
■ ■ Dividends per share

2019

2020

13.2
2016

12.9

11.9

2017

2018

2019

■ ■ Energy use ̶ renewable energy ratio

2020

1,693
34

2016

35

2017

38

2018

34

1,291

2019

■ ■ GHG (Scope 1 + 2) ■ ■ GHG (Scope 3)

1,683
28
2020
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Maintaining Continuity and
Customer Value in Challenging Times
Throughout the pandemic, Advantest demonstrated a commitment to its customers and the
semiconductor test industry by maintaining its
long-standing schedule of activities and stakeholder engagements while shifting quickly to a
virtual model. Learning how to safely navigate the
new norm where face-to-face customer interaction was no longer an option proved to be pivotal
for Advantest’s growth as a global company.
Virtual VOICE 2021 Attracts Largest-Ever
Participation
Advantest applied these learnings to its VOICE
Developer Conference, going virtual with its highly
anticipated annual customer and partner conference, which invites users and strategic partners
involved with our main products and solutions to
actively participate in a learning and sharing environment.
The shift to virtual conferencing was inevitably
challenging, and the event had been canceled in
FY2020, but in FY2021 a talented team was mobilized and led by Advantest’s Global Marketing
Communications organization. Driven by our “Enabling Leading-Edge Technologies” mission and
INTEGRITY core values, the group expertly adapted to the undertakings of hosting an international
virtual conference.
VOICE is truly a partnership between Advantest
and its customers, who participate on the Steering Committee, the Technical Committee, and as
authors and presenters in the technical program.
Additionally, Advantest partners add value to the
unique format by displaying their complementary
product offerings.
Our robust program, which was optimized for
an international audience, included dynamic keynoters, technical presentations covering 8 topical
tracks and a Technology Kiosk Showcase featuring virtual booths and live sessions.
Encouraging interactivity within our virtual environment was a key value proposition. A strategically
timed agenda and key topic line-up addressed
the diverse application needs of customers and
partners worldwide. Even virtually, VOICE continued
to effectively deliver business value to attendees
through its innovative technical content and engaging
demonstrations.
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Customer-Focused Communications
Enhance our Business
Virtual VOICE 2021 drew a record-breaking audience to the Developer Conference, reaching
over 300 international attendees. So successful
was the event that 97% of those responding to a
post-event survey gave a ‘recommend’ rating to
the conference, proving its high-quality value for
Advantest customers and partners and confirming
the importance of continuous customer interaction.
In addition to Virtual VOICE, Advantest also
participated in numerous virtual trade shows and
industry conferences, helping to maintain our influence and leadership mindshare when opportunities for in-person interaction were limited.
Additionally, Advantest was quick to plan and
host two of its own virtual trade shows, drawing
attendees from around the globe, when pandemic-related restrictions forced the cancellation
of our on-site events. As a technology and service-focused business leader, continuity was key
to successfully staying connected with our customers and providing them with the services and
information that they need throughout a challenging year.

