○ FY2012 3Q Results Summary
・Orders
・Sales
・Operating Income
・Income Before Tax
・Net Income

¥24.4B
¥24.6B
-¥2.6B
-¥3.0B
-¥3.4B

-4% QoQ
-37% QoQ

Non-Operating loss mainly consisted of
FX valuation losses of ¥0.5B.

○ Order Backlog fell ¥0.2B over September 30 level to ¥22.3B

○

FY2012 3Q Orders by Segment
In the 2Q earnings release, Advantest commented that it believed orders
bottomed in 2Q. However, demand for smartphone-related production fell
sharply at the end of December 2012, thus overall orders failed to grow as
planned. PC-related tester demand also fell further.

○

Semiconductor & Component Test Systems
・¥16.7B -8% QoQ
Non-memory testers
¥14.8B
Memory testers
¥1.9B
(Main factors in the decrease)
・Memory testers
Demand for both DRAM and NAND remained stagnant,
therefor new tester orders failed to grow.

○

Mechatronics Systems
・¥2.7B -15% QoQ
Orders dropped in step with the fall in memory tester demand.

○

Services, Support & Others
・Orders rose slightly to ¥4.7B

○

FY2012 3Q Orders by Region
・Taiwan
Orders for LCD driver testers grew strongly.
・South Korea
Demand slowed for memory testers and telecommunications chip testers.
・China
Memory tester orders dropped.

○

FY2012 3Q Sales by Segment
・3Q is seasonally a slow period,
but sales were hindered by the lack of 3Q order growth.

○

Semiconductor & Component Test Systems
・¥17.4B -43% QoQ
Non-memory testers
¥15.9B
Memory testers
¥1.5B
(Main factor in the decrease)
・Smartphone-related tester demand dropped in both
memory and non-memory testers.

○

Mechtronics Systems
・¥2.5B -48% QoQ
Orders dropped in step with the fall in memory tester demand.

○

Services, Support & Others
・Sales dropped slightly to ¥4.9B

○

FY2012 3Q Sales by Region
・South Korea, Taiwan
Sales fell due to softening smartphone-related demand.
・China
Lower sales for NAND flash memory testers.

○

FY2012 3Q Operating Income

○

In FY2012 3Q,
・Gross profit margin
53.1%
Sales dropped, but higher margin products made up a larger part of the sales mix.
・Operating expenses
¥15.6B -¥2.3B QoQ
Main reason for the reduction was lower earnings-based employee bonuses.
・Operating loss

¥2.6B

○

FY2012 3Q Operating Expenses
・R&D expenses
¥7.5B -¥1.1B QoQ
Main factor was fall in earnings-based bonuses paid to R&D employees.
・CapEx
¥4.0B +¥1.2B QoQ
Main projects were the new factory in S Korea (under construction).
・Depreciation expenses

¥2.0B

flat QoQ

○

Balance Sheet as of Dec 31, 2012

○

Assets
・Cash, cash equivalents & short-term investments
¥43.6B -¥7.4B over Sept 30, 2012
・Inventories
¥34.6B +¥3.6B over Sept 30, 2012
・Property, plant & equipment
¥39.3B +¥2.1B over Sept 30, 2012 due to South Korean factory construction
・Goodwill
¥38.4B +¥3.9B over Sept 30, 2012 due to weaker Yen

○

Total Assets
¥216.1B +¥4.5B over Sept 30, 2012

○

Liabilities & Equity
・Accounts payable

¥11.9B

・Retained earnings & others
¥59.4B
FX translation adjustments account increased by ¥13.2B due to Yen weakness.
・Equity

¥134.4B

・Equity-to-assets ratio
62.2% +2.7 percentage points over Sept 30, 2012

○

FY2012 Business Outlook
・In the past year, tester demand has been driven by mobile
device-market growth, centered on smartphones.
However, production adjustments for certain smartphone models are
expected, and tester demand dropped at 2012 year end.
・Advantest had expected orders to rise in Q4 on smartphone-related
tester demand. However, anticipating the above production adjustments,
key customers are revising CapEx plans.
・Advantest also hoped for recovery in the PC market, which remains
stagnant. The market remains in the doldrums, thus tester demand
for microprocessors (MPUs) and DRAM remains severe.
・As above, tester demand in 2H is losing impetus, therefore Advantest
is revising estimates.

○

4Q & FY2012 Full Year Estimates
・Reflecting changing market conditions, 4Q estimates are set as follows:
・Orders
・Sales
・Operating Income

¥32.1B
¥34.8B
¥1.7B

・FY2012 full year estimates are revised as follows, reflecting results
through 3Q and 4Q estimates
・Orders
・Sales
・Operating Income

¥128B
¥132B
¥2.5B

・Dividend estimate unchanged, ¥10 in 2H, total ¥20 for full year

○ Key Initiatives Going Forward
・Semiconductor testers are Advantest’s core business, and this will not
change. However, as noted earlier, tester demand is losing impetus due
to demand slowing for PCs and certain smartphone models.
・In this weak market, to secure stable profitability going forward, moving
away from Advantest’s traditional business model of relying of tester
sales will be critical.
・To speed Advantest’s business structure transformation, all employees
are working in unison on these 5 initiatives:
-Expand Market Share
-Grow Core Peripherals Business
-Increase Profitability of Installed Base
-Create Comprehensive New Markets
-Nurture New Businesses
・For specific examples of these, please see the next slide.

○

Main Initiatives Toward Meeting Mid-Term Goals
・Increasing core business market share
- In non-memory, Advantest launched new solutions for CMOS image
sensors, power management ICs, and microcontrollers.
In memory, new products to meet evolving memory IC device
functionality have also been launched.
- Office consolidation and reorganization in each region globally was
completed in 2012, creating a unified business base that transcends
departmental or regional boundaries.
- New factory under construction in South Korea to strengthen handler
business, which has much room for market share improvement.
・Growing tester peripherals business
- Probecard business currently focuses on the memory market;
probecards for the SoC market will be launched in FY2013.
- In the service business, Advantest will rollout high-added-value services
such as helping customers increase productivity. Through this,
Advantest will expand profitability of its installed base.
・Nurturing new businesses
- Projects are taking shape and advancing. The nanotechnology business
will launch new products in step with the transition to even smaller process
nodes in leading-edge semiconductors.
The TAS7500 THz spectroscopic imaging system gained repeat orders
from a major pharma company.
- To bring sustainable growth over the mid-to-long term, Advantest will
create new comprehensive markets and further strengthen initiatives to
actively foster new business fields.

