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NOTE

Accounting Standards
- Our results and outlook, described in this presentation, have been prepared in accordance with IFRS.

Cautionary Statement with Respect to Forward-Looking Statements

- This presentation contains “forward-looking statements” that are based on Advantest’s current expectations, estimates and
projections. These statements include, among other things, the discussion of Advantest’s business strategy, outlook and
expectations as to market and business developments, production and capacity plans. Generally, these forward-looking
statements can be identified by the use of forward-looking terminology such as “anticipate,” “believe,” “estimate,” “expect,”
“intend,” “project,” “should” and similar expressions. Forward-looking statements are subject to known and unknown risks,
uncertainties and other factors that may cause Advantest’s actual results, levels of activity, performance or achievements to
be materially different from those expressed or implied by such forward-looking statements.

Use of These Materials

—The information contained in this presentation is protected under intellectual property laws, such as copyright law, patent law,
trademark law and design law, and other laws and statutes of each country and various treaties. Any use (modification,
copying, diversion, etc.) of this information that goes beyond that which is clearly authorized by law and statutes, and is not
approved in writing by our company in advance, is forbidden.
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Financial Results for FY2022 1Q
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FY22 1Q Summary of Results

(¥B)

FY21 FY22
QoQ YoY
e = b e 1Q (B) (%) B) (%)
Sales 97.1 90.9 1121 116.8] 135.9 +19.1  +16.4% +38.8  +40.0%
Gross Profit 54.7 50.1 64.8 66.3 78.9 +12.6  +19.0% +242  +44.2%
Gross Margin 56.4% 55.0% 57.9% 56.7%| 58.1% +1.4pts +1.7pts
Operating Income 26.1 214 335 33.7 44.8 +111  +32.9% +18.7  +71.4%
Operating Margin 26.9% 235% 29.9% 28.8%| 32.9% +4.1pts +6.0pts
Income Before Tax 25.7 21.6 34.0 35.0 48.4 +13.4  +38.3% +22.7  +88.1%
Net Income 19.3 15.9 25.7 26.4 36.5 +10.1  +38.2% +17.2 +88.7%
Net Income Margin 19.9% 17.5% 22.9% 22.6%| 26.8% +4.2pts +6.9pts
1US$ ¥109 ¥110 ¥112 ¥115 ¥124 ¥9 Depreciation ¥15 Depreciation
Exchange Rate
1 Euro ¥131 ¥131 ¥130 ¥130 ¥134 ¥4 Depreciation ¥3 Depreciation
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FY2022 1Q Summary of Results

Today, there are growing concerns about deterioration in the global economy, but thanks
to the progress of the digital transformation, our business environment in the first quarter
of the current fiscal year remained favorable.

Compared to the corresponding period in the previous fiscal year, sales increased 40.0% to
¥135.9 billion, operating income increased 71.4% to ¥44.8 billion, income before income
taxes increased 88.1% to ¥48.4 billion, and net income increased 88.7% to ¥36.5 billion, all
record quarterly highs.

Mainly driven by expanding investment in data centers and 5G smartphone performance
gains, strong demand for Advantest’s testers continued, principally from SoC
semiconductor manufacturers.

The shortage of semiconductors and other components has not greatly improved, and
production difficulties continued, but we made great efforts to stabilize parts procurement,
with the result that we were able to achieve our internal sales forecast of 3 months ago.




Quarterly Sales by Segment
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O FY2022 1Q Sales by Segment
O  Semiconductor & Component Test Systems
* 96.1 billion +18.3% QoQ
* Sales of SoC testers reached ¥78.8 billion, an increase of ¥14.7 billion from the previous
quarter. Sales for high-end SoC device test, especially of high performance computing
(HPC) devices and application processors (APUs), which are key components of
smartphones, grew significantly, buoying overall sales growth.
* Memory tester sales held a high level of 17.3 billion yen, similar to the previous quarter.
O Mechatronics Systems
* 15.4 billion +47.4% QoQ
* Sales of device interface products, test handlers, and nanotechnology products increased
due to strong customer motivation to invest in testers and more widespread adoption of
EUV lithography technology.
O  Services, Support & Others
* 24.5 billion Flat QoQ

* Supported by strong demand for semiconductor testers, recurring sales, maintenance
revenues, and SLT sales also stayed high.



Quarterly Sales by Region
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O FY2022 1Q Sales by Region

* Sales grew QoQin all regions except Japan, raising our percentage of sales to overseas
customers to 97.3%.

* Taiwan
Sales of SoC testers increased significantly, principally for smartphones and HPC-related

products.



Sales / Gross Profit / Operating Income
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FY2022 1Q Sales / Gross Profit / Operating Income

Gross margin 58.1%

Although gross profit margin experienced some impact from rising procurement costs, a
shift to a more profitable sales mix compensated.

SG&A (including all other income and expenses) ¥34.1 billion

We rolled over a portion of our 1Q budget, so SG&A increased only slightly from the
previous quarter.

Operating income ¥44.8 billion

Operating margin 32.9%

Operating margin exceeded 30% for the first time since 4Q of FY2005.




Investments / Cash Flow

<Investments> <Cash flow>
R&D Expenses Cash flows from operating activities
Capital Expenditure Cash flows from investing activities
Depreciation & Amortization =emFree cash flows
(¥B) 131 133 (¥8) 39.4
@ 35.6
11.7 118 117 118
25.8
10.7 10.4 22.6
9.9 14.6 .2 215 9 el6.9
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FY20 FY21 FY22 FY20 Fy21 FY22
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
14.8% 13.8% 13.4% 12.9% 12.1% 12.9% 10.5% 11.2% 9.8%
R&D as a % of Sales * Free Cash Flows = Cash flows from operating activities + Cash flows from investing activities
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O FY2022 1Q R&D Expenses/CapEx/D&A

* R&D Expenses ¥13.3 billion
* CapEx ¥4.4 billion
* Depreciation and Amortization ¥4.9 billion

* Following the acquisition of R&D Altanova, Inc., purchase price allocation was completed in
1Q, and amortization of intangible assets has begun

O FY2022 1Q Cash Flow
¢ Free cash flow -¥0.3 billion

Decreased by ¥11.8 billion year-on-year due to an increase in inventories, income tax
payments, and other expenditures.




Financial Position
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O Balance Sheet for Period Ending June 30th, 2022

* Total Assets ¥531.1billion

* Cash & Cash Equivalents ¥107.5 billion

* Goodwill & Intangible Assets ¥96.0 billion

* Equity Attributable to Owners of the Parent ¥327.9 billion

* Ratio of Equity Attributable to Owners of the Parent 61.7%




FY2022 Outlook

Yoshiaki Yoshida
Representative Director, President and CEO
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Business Environment / Semiconductor Tester Market Trends: July 2022 Outlook

<Business Environment>

- Uncertainty about the future of the world economy is increasing. Concerns such as the spread of new COVID-19 variants, increasing geopolitical risks, rising inflation,
and tightening monetary policy around the world have raised fears of recession.

<Semiconductor Market>
— The final demand outlook for certain consumer electronics such as smartphones, PCs, and televisions has weakened, leading to inventory adjustments in the
semiconductor market.

— On the other hand, the digital transformation is continuing, and chipmakers continue to actively develop and mass-produce high-performance computing (HPC)
devices for data centers and Al-related semiconductors. In addition, there are still shortages of semiconductors for automobiles—more and more of which are EVs—
and industrial equipment.

<Semiconductor Tester Market>

— Although there are concerns about falling tester utilization rates due to slowing demand for consumer products, the trend for higher functionality and stronger quality
guarantees for high-end semiconductors, such as data center HPC devices and high-end memory, to support tester demand remains solid.

CY21 Actual CY22 Estimate New CY22 Estimates vs April Estimates
. The range has been adjusted due to actual
SoC Tester Market Approx. $4.3B ) Approx. $4.4-4.88 and expected product sales and large
(April estimate: Approx. $4.2B - 5.0B) chipmakers' tester installations.
The weak yen has reduced dollar-based
Memory Tester Market Approx. $1.3B _Approx. $1.2-1.38 estimates, but yen-based estimates remain
(April estimate: Approx. $1.3B - 1.4B) unchanged.

Source: Advantest
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(O Business Environment / Semiconductor Tester Market Trends

* Compared to three months ago, we believe that our business environment is now affected
by greater uncertainty about the future of the global economy. In addition to concerns
such as the spread of new COVID-19 variants and increasing geopolitical risk, rising
inflation and tightening monetary policy around the world have raised fears of recession.

* Asthese factors impact the semiconductor market, final demand for some consumer
products such as smartphones, PCs, and televisions is expected to weaken further and
devices for these products have entered an inventory adjustment phase.

* On the other hand, the digital transformation is continuing, and chipmakers continue to
actively mass-produce HPC (high-performance computing) devices for data centers and Al-
related semiconductors, and develop new devices of this type. In addition, there are still
shortages of semiconductors for automobiles—more and more of which are EVs—and
industrial equipment.

* There are also concerns about falling tester utilization rates, but we believe that the trend
for higher functionality and stronger quality guarantees for high-end semiconductors, such

as data center HPC devices and high-end memory, to support tester demand remains solid.

* Compared to our estimates three months ago, the expected range of growth in the SoC
tester market has been adjusted due to actual and expected product sales and large
chipmakers’ tester installations. We expect year-on-year growth in the high single digits
percentage-wise on a dollar basis.

e Our outlook for the memory tester market has shrunk in USD terms due to yen
depreciation, but if the effect of yen depreciation is removed, the actual outlook remains
the same as it was three months ago.
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(¥B)
Change vs. Prior Full-Year
Az Fraz Forecast
1H 2H Full-Year EhlA 22
Results 1 2 Forecast (D)
Res%lts Fore%ast Forecast Forecast Forecast (A) (%) as of April
Sales*! 4169 1359 1341 270.0 280.0 550.0 +133.1  +31.9% 510.0 +40.0
Operating Income 114.7 44.8 40.5 85.3 84.7 170.0 +55.3  +48.2% 150.0 +20.0
Operating Margin 27.5% 32.9% 30.2% 31.6% 30.3% 30.9% +3.4pts 29.4% +1.5pts
Income Before Tax 116.3 48.4 40.9 89.3 84.7 174.0 +57.7  +49.6% 150.0 +24.0
Net Income 87.3 36.5 30.5 67.0 63.0 130.0 +42.7  +48.9% 112.5 +17.5
Net Income Margin 20.9% 26.8% 22.7% 24.8% 22.5% 23.6% +2.7pts 22.1% +1.5pts
R&D Expenses 48.4 13.3 15.2 28.5 315 60.0 +11.6 +24.0% 60.0
CapEx 18.0 4.4 7.6 12.0 15.0 27.0 +9.0 +50.0% 27.0
D&A 15.0 4.9 4.3 9.2 8.8 18.0 +3.0 +20.0% 16.8 +1.2
Exchange 1US$ ¥112 ¥124 ¥130 ¥127 ¥130 ¥129 ¥17 Depreciation ¥120 ¥9 Depreciation
Rate*? 1 Euro ¥130 ¥134 ¥140 ¥137 ¥140 ¥139 ¥9 Depreciation ¥135 ¥4 Depreciation
*1: Intersegment transactions have been eliminated from totals
*2: Our latest forecast for the impact of exchange rate fluctuations on FY22 operating income is plus ¥1.3 billion per 1 yen of JPY depreciation vs USD,
and minus ¥0.2 billion per 1 yen of JPY depreciation vs Euro
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FY2022 Forecast

* Based on our 1Q results and future outlook, we have raised our full-year forecast ¥550
billion in sales, ¥170 billion in operating income, ¥174 billion in income before income
taxes, and ¥130 billion in net income.

* Around 60% of our ¥40 billion upward revision of our sales forecast is the effect of yen

depreciation tailwinds.

* Three months ago, our earnings forecast assumed that the ongoing parts shortage
would be mitigated in the second half of the fiscal year, but at the present time the
difficult procurement situation does not yet show any prospect of resolving within

the fiscal year.

Full-year gross profit margin is expected to be about 58%, unchanged from our previous
outlook.

This forecast is based on exchange rate assumptions of 1USD to 130 JPY and 1 euro to 140
JPY for the nine months from the second quarter of the current fiscal year.

Our latest forecast for the impact of exchange rate fluctuations on FY22 operating income
is plus ¥1.3 billion per 1 yen of JPY depreciation vs USD, and minus ¥0.2 billion per 1 yen of
JPY depreciation vs the euro.

We will continue to make the greatest possible effort to secure parts, respond flexibly to

external changes such as geopolitical risks and macroeconomic risks, and aim to set new
records for both sales and profits for a third consecutive year.
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FY22 Outlook by Segment

Semiconductor & Component Test Systems 3850 | yspyor | Semiconductor & Component Test Systems
Sales Trends (¥B) ; 3% '
\ (] | .
Memory Testers 705 ‘ < SoC Testers > (+¥28.5B vs April forecast)
SoC Testers vs FY21 - Stronger test demand from diversification and increased production
288.9 +11% volumes of advanced-node HPC devices and automotive
semiconductors will offset weakness in the consumer related market.
1972 207.2 Computing / Comms 70% 55% 60% 70%
422 65.8 griometeljindusiiaty 30%  45% 40% 30%
314.5 vs FY21 Numbers are rounded to the nearest 5%
- +39% < Memory Testers > (+¥1.5B vs April forecast)
' — Demand for higher-speed DRAM / wider bandwidths is steadily
155.0 141.4 increasing in response to the strong demand for data center HPC
devices.
FY22

FY19 FY20 FY21 (Forecast) DRAM 70% 60% 60% 65%

NVM*3 30% 40% 40% 35%
Numbers are rounded to the nearest 5%
*1 DDIC : Display Driver IC *2 FY22 figures are forecasts *3 NVM : Non-Volatile Memory
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O FY2022 Semiconductor & Component Test Systems Outlook

* Our full-year FY22 sales forecast for SoC testers has been raised by ¥28.5 billion from the
forecast published in April, to ¥314.5 billion.

* SoC tester revenues are strongly influenced by yen depreciation, compared to some of our
other businesses.

* Test demand from some customers for consumer products such as smartphones and PCs is
trending weaker. However, amidst further miniaturization and performance improvements
in HPC devices and application processors, advanced SoC semiconductors are increasingly
being manufactured at advanced nodes. In addition, increasing semiconductor
production volumes due to wider adoption of EVs is expected to continue to drive demand
for testers.

* Our full-year FY22 sales forecast for memory testers has been raised to ¥70.5 billion, an
increase of ¥1.5 billion from the forecast published in April.

* Demand for higher-speed DRAM and wider bandwidths is steadily increasing in response
to strong demand for data center HPC devices.

* DRAM test demand is expanding faster than non-volatile memory at present, due to
technological changes, so DRAM accounts for a somewhat larger portion of our sales
breakdown by application in this forecast than it did 3 months ago.




FY22 Outlook by Segment

Mechatronics Sales Trends (¥B)

Mechatronics Systems (+¥4.0B vs April forecast)

540 | vsFY2l | - Strong demand for device interface products expected in line with
Lo+28% demand for testers
263 400 423
- In addition to the spreading adoption of EUV lithography, growing
demand for masks for mature processes is driving demand for SEM
metrology products
FY22 .
Fy1o Fy20 Fy2l | (Forecast Services, Support, & Others (+¥6.08 vs April forecast)

- Increasing needs for device reliability are driving an increase in the

Services, Support, & Others ! Vs FY21 .
Sales Trends (¥B) +29% | number of product types that require system-level test, and an
« Maintenance | Senvices. e 85.8 ‘ increase in demand for high-precision consumables
wSLT 66.8 36.1 +18% - Demand for maintenance services is increasing due to steady growth
: in our installed base
425 30.7— N B
[l | VSFY2l |
27.8 49.7 L +38%
36.1
14.7|
FY19 FY20 Fy21 Fy22
(Forecast)
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(O FY2022 Mechatronics / Services & Other Business Outlook

* OQur full-year FY2022 sales forecast for Mechatronics has been raised by ¥4.0 billion from
the forecast published in April, to ¥54.0 billion.

* We anticipate that continued demand for high-level device interface products, which
are correlated with our tester business, the wider adoption of EUV lithography, and
increased demand for masks for mature processes will drive demand for SEM metrology
products.

* Our full-year FY2022 sales forecast for Services, Support, and Others has been raised by
¥6.0 billion from the forecast published in April, to ¥111.0 billion.

* Increasing needs for device reliability are driving an increase in the number of product
types that require system-level test, and an increase in demand for high-precision
consumables. Demand for maintenance services is also increasing due to steady growth in
our installed base.

* Regarding our efforts to expand recurring sales, such as field services, we aim to reach the
¥100 billion sales milestone in FY2022.
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2nd Mid-Term Management Plan (MTP2) Update
(Revised July 28th, 2022)

All Rights Reserved - ADVANTEST CORPORATION ADVANTEST
®
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Advantest’s Purpose & Mission and Growth Strategy: Our Grand Design

® Advantest will further contribute to the semiconductor industry by enriching,
expanding, and integrating our test and measurement solutions throughout the
entire semiconductor value chain

Cloud, AL, Data Analytics
Enabling Leading-Edge Technologies 1t 1t

4 Our Existing Business Areas I—

Corporate Purpose & Mission

Vision Statement

System
ic =

]
(]
2 7 Design Production processes ] Product
Addmg Customer Value in Evalugtién I system Leve{Test
Processes Wafer test/Final test : Process

an Evolving Semiconductor Value Chain | "7 ( ______ Mty e L

Semiconductor Value Chain

The above graph was formulated in 2018 to illustrate our Grand Design, launched in that year.
It shows how we will realize our management vision.
Since then, we have been working to add customer value in line with the concept shown above.
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O Advantest’s Purpose / Mission and Growth Strategy: Our Grand Design
* Qur corporate purpose and mission is to "enable leading-edge technologies."

* To continue to be a company that embodies this policy, we formulated a 10-year
medium- to long-term management policy, our "Grand Design," in FY2018.

* At the same time, we codified our corporate vision of "Adding customer value in
an evolving semiconductor value chain."

* To realize this vision, since FY2018, we have consistently striven to expand our
business domains to related markets while identifying semiconductor wafer test
and final test as our core business domain.
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MTP2 (FY2021-FY2023): Growth Strategies & 1st-Year Progress Report

We are steadily implementing the 5 strategies set forth in our Grand Design.

Strategies Key 1st-Year Achievements
X X + In order to further enhance our mid/long-term presence in the tester
Reinforce Core Businesses, market, we reinforced the lineup of modules for our V93000 EXA
Invest Strategically Scale SoC tester, and introduced two new memory testers.

Seek Operational Excellence with semiconductor technology trends. At the same time, by hiring

Explore Value to Reach a Higher Level
Pioneer New Business Fields interface business.

Enhance ESG initiatives

*  We executed R&D based on a long-term roadmap aligned

more sales / support personnel, we expanded our tailored solutions
for diverse customers and applications.

* To expand our SLT business, we cultivated HPC and smartphone-
related demand and focused on sales to the automotive market.

*  We acquired US company R&D Altanova, strengthening our test
*  We expanded our Advantest Cloud Solutions(TM) (ACS) services, and
implemented hiring with a view to future business expansion.

+ The TechInsights Customer Satisfaction Survey named Advantest
the SPE industry leader for the third consecutive year.

17| ADVANTEST

* We reviewed our global executive system to strengthen earning
power, and introduced a CxO system.

+  We formulated an ESG Action Plan to promote
ESG understanding company-wide.

All Rights Reserved - ADVANTEST CORPORATION

(O  MTP2 1st-Year Progress Report

Advantest has formulated consecutive three-year mid-term management plans
to achieve our Grand Design goals.

In FY2021, we updated our Grand Design in line with our business performance
and evolving external environment, and at the same time, formulated our Second
Mid-Term Management Plan (FY2021-FY2023) (MTP2). The entire company has
been working together to implement this plan.

These are our key achievements in FY2021, which was the first year of MTP2,
towards our five Grand Design strategies.

Last year, securing materials and responding to support for expanding customer
demand became our highest priority throughout the year. In addition, the
prolonged COVID-19 pandemic gave rise to various difficulties.

However, even in this environment, as you can see, all Group employees were
able to make progress on various mid/long-term efforts.
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Where We Are Now: Expansion of Business Domains Based on Our Grand Design

Vision Statement: Adding Customer Value in an Evolving Semiconductor Value Chain

Under
Exploration

18| ADVANTEST.

Developing Business Infrastructure Alliance with PDF Solutions, Inc. (USA)(FY20)

Al, Data Analytics, and etc.
by Advantest Cloud Solutions™ (ACS)

Our Core Business Areas

Product (
System Level Test
Processes

o

[Test Sockets] Acquired Essai, Inc. (USA) (FY19)
[Interface Boards] Acquired R&D Altanova, Inc. (USA) (FY21)

Production Processes
(Wafer test & Final test)

Semiconductor Value Chain

[Power semiconductor testers]
Acquired CREA (ltaly)
(completion scheduled for FY22)

Reinforcement of
Core Businesses

Reinforcement of Recurring Business

All Rights Reserved - ADVANTEST CORPORATION

O  Expansion of Business Domains Based on Our Grand Design

1 Expansion of ACS services to
' provide new customer value

[SoC SLT] Acquired Semiconductor SLT business
0 orp A 8

Diversification & expansion
of revenue sources

This slide is an updated version of the graph shown a couple of slides back. Since
FY2018, we have been proactively engaging in M&A and alliances in line
with our Grand Design vision. This shows how these steps are organized

conceptually.

By expanding into the SLT field, starting from our core businesses, and
strengthening recurring business, our business domains have expanded both

horizontally and vertically.

In the vertical direction, we are currently in the process of acquiring CREA of Italy

in preparation for the future growth of test demand for high-

power analog ICs

such as SiC and GaN, which are currently attracting great interest.

In addition to strengthening these hardware businesses, we have also developed
and expanded our “Advantest Cloud Solutions” business in the upward direction,

that is, in the areas of cloud services and data analytics.
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No Change to Growth Trends in Demand for Semiconductor Testers and Their Roles

[1]

| S|

More Semiconductors

Semiconductors as
social infrastructure

[2]

| S— )

More Complexity
Higher Functionality
Higher Reliability

Evolution of technology

[3]

| S|

More Test

Larger roles for
semiconductor testers

Final product performance improvements
needed to enhance convenience and
productivity

Semiconductors adopted in various
fields. Production volumes increase.
(Datacenters, loT, M2M, automotive, etc.)

2

Semiconductor production
volumes increase

Miniaturization and advanced
packaging — greater transistor
counts and higher integration

and / or

Higher speeds
Lower power consumption

3

Semiconductor test
volumes increase, and
test processes are added

Support advanced semiconductor
“Time to Market” and
“Time to Quality”

3

Contribute to innovation in
the semiconductor industry and
development of society
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(O Trends in Semiconductor Test

All Rights Reserved - ADVANTEST CORPORATION

* This slide is unchanged from when we announced MTP2 last year.

* We explained that the role of test will become even more important in the future

as the semiconductor market continues to grow.

* Even now, that view remains unchanged.

* The number of semiconductors produced continues to grow.

* In parallel, the technological evolution of semiconductors continues.
Their increasing complexity will increase test needs both qualitatively and

guantitatively.

* We believe these two factors ensure that the demand for semiconductor testing

will continue to grow.
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Future Focus of MTP2

Our view that we are in a phase abounding with various mid/long-term growth opportunities remains unchanged. While
basically following the growth measures set forth last year, we will promote various measures to strengthen our growth
base for the future.

Company-Wide
— Amidst long-term growth expectations in the semiconductor market, we will strengthen our growth foundation by strengthening

supply chain management, DX / Al investment, capital investment, and human resources investment in order to secure our
growth potential and reinforce robustness of our business.

- Rﬁspond quickly to technological evolution by strengthening partnerships with leading customers in the semiconductor value
chain.

Semiconductor and Component Test System Segment
— Capture the expanding demand for test equipment for SoC semiconductors, includin% HPC devices, a sector which is expected to
grow robustly over the mid/long-term, by leveraging the strengths of the new V93000 EXA Scale.

— Establish a leading position in test for millimeter-wave related devices, a sector that will commence full-scale growth during the
period of MTP2

— Capture demand in emerging markets such as power semiconductors and silicon photonics devices.
— Maintain a strong business foundation for DRAM and non-volatile memory device test.

Mechatronics System Segment
— Expand sales opportunities by providing test cell environments that deliver better test quality.

Services, Support, and Others Segment ) ) ) )
— As demand for system level testing (SLT) increases, win more customers in mobile, HPC, automotive, memory / storage, etc. In
addition, actively promote expansion of recurring business for consumables.

— Invest to refine our business model in the data analytics field and further develop infrastructure for this business.
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(O Future Focus of MTP2

* Thereis just over a year and a half remaining in MTP2, our three-year medium-
term management plan. We will aggressively develop growth measures.

* In SoC testers, we consider that the progress of miniaturization, advanced
packaging, and roll-out of 5G millimeter wave devices will provide greater
opportunities, and we will work to expand sales of the V93000, mainly for HPC
applications.

* In addition to cutting-edge space, SoC tester market has many growth themes.
We will promote design-in activities to the leaders in each area and build a
structure that will ensure we can capture future demand opportunities.

* In memory testers, we will continue to claim a majority share of the market by
leveraging our position as the only tester vendor that can provide solutions for all
players and all testing processes.

* In the mechatronics business, we will expand sales opportunities by providing
test cell environments that deliver better test quality by leveraging the
technological resources we have cultivated over many years, such as high-
precision thermal control and signal transmission technologies.

* Inthe Services, Support and Others business, the number of applications that
require SLT continues to increase. We will work to increase the number of
application and customers.

* In the area of data and analytics, we will work with customers to develop
innovative solutions that integrate hardware and software based on ACS.
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Regarding These MTP2 Revisions

+ The market outlook for FY2023 is currently uncertain, but inventories of some semiconductors related
to consumer flnaI]Products are in an adjustment phase. We recognize that Advantest is also in a phase where a
certain degree of future slowdown needs to be taken into account.

+ Despite these temporary adjustments, it is expected that the tester market will be supported in the future b
demand from the automotive and industrial sectors, where semiconductor shortages continue, and deman
for high-end SoCs and memory semiconductors, where customers are strongly motivated to make technology
investments.

* Inaddition, our business structure has changed, and we do not anticipate a large-scale, long-term sales
decline such as we sometimes encountered in the past.

» Based on these factors, we currently expect FY2023 year-on-year sales growth to be in the range of
approximately -15% to +10%.

* Each of our MTP2 management metrics and related indicators has been revised in consideration of this market
outlook, our sales forecast for FY2022-23, and past Berformance trends, assuming that the current slowdown
in the global economy will remain within moderate bounds.
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O  Regarding MTP2 Revisions
* We now turn to the financial side of the story.
* The momentum of the semiconductor market is rapidly changing.

* Despite our efforts to gather information, we must say that the visibility of the
FY2023 tester market outlook is currently low.

* However, some semiconductors whose end market is consumer electronics have
already entered an inventory adjustment phase, and some customers have
revised their aggressive stance toward the future accordingly. Under such
circumstances, it is necessary to consider the possibility of a slowdown in our
salesin FY2023.

* Onthe other hand, the degree of adjustment varies from customer to customer
and application to application. Demand for testers is expected to remain constant
in businesses related to the automotive and industrial equipment areas, where
semiconductor shortages continue, and in businesses for high-end SoC and
memory semiconductors, where customers have a strong appetite for technology
investment.

* In addition, our business structure has changed over the past several years, and
we do not currently anticipate a large-scale decline in sales as we have seen in
the past.

* We may also continue to benefit from strong investment in advanced technology
without a significant deterioration in utilization rates at our major customers.

* Based on these factors, we currently foresee that FY2023 year-on-year sales
growth will be in the range of approximately -15% to +10%.

* Given this market outlook and our past performance, we have revised our MTP2
targets and related indicators.
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Revised Sales Target
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MTP2 Avg.

¥480-520B

¥5508 Approx.¥6050B
- (Approx. +10%)
MTP1 Avg Approx. ¥465B
¥290.4B ¥416.98 (Approx. -15%)
¥312.8B
¥282.5B ¥275.9B —
FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
Forecast Estimate
MTP1 MTP2

O Revised Sales Target
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This graph illustrates the FY2023 sales outlook just mentioned.

In order to evaluate the progress of the plan from a mid/long-term perspective,
we use three-year averages for our management metrics to minimize the impact
of single-year performance fluctuations.

We summarize our sales trend in a year-over-year basis.

At the timing of forming MTP2, we initially forecasted ¥350-380 billion of average
sales during MTP2, a three-year period beginning in FY2021.

However, based on actual FY2021 sales of ¥416.9 billion, and our new FY2022
sales forecast of ¥550.0 billion, as well as our sales growth outlook for FY2023
of -15%- +10%, our MTP2 sales target has been revised to be ¥480-520B on a
three-year average basis.
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Revised Management Metrics

Previous MTP2 Targets “2 MTP2 Targets >
MTP1 Results (announced May 2021) (revised July 2022)
Avg. of FY2018-20 Avg. of FY2021-23 Avg. of FY2021-23
Sales ¥290.48 ¥+350-380s ¥480-520s
Operating Margin 22.3% 23-25 27-30%
Net Income ¥60.18 ¥62-70s ¥98-120s
ROE 29.1% 20% or more 30-35%
EPS ¥309 ¥320-370 ¥510-630

* 1. In MTP1 period, Advantest recorded one-off profit of approximately 12 billion yen.

* 2. The exchange rates used in the previous announcementwere 1 USD = 105 JPY and 1 euro = 130 JPY.

*3. The revised targets use exchange rates for FY2022 2Q-4Q and FY2023: 1 USD = 130 JPY and 1 euro = 140 JPY (actual rates in FY2021 were 1 USD =112 JPY and 1 euro = 130 JPY,
FY2022 1Q rates were 1 USD = 124 JPY and 1 euro = 134 JPY).
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O Revised Management Metrics

* These are the MTP2 targets revised on the basis of the sales estimates given
in the previous slide.

» The numbers have changed significantly since last year.

* Operating margin, net income, ROE, and EPS targets have all been raised
significantly.

*  We believe that stronger growth in the semiconductor test-related market
than was expected in the past, our share gains, and reinforcement of
recurring sales will contribute to growth of our financial results.




Revised Cost / Profit Model

Aiming for further profitability improvements while reinforcing our business

We will further strengthen our R&D investments, human capital, and material procurement capabilities to create long-term
sustainable corporate value.

We will focus especially on maintaining a high level of R&D investment, which is key to increasing added value and maintaining
sustainable competitiveness.

Our revised MTP2 targets call for a cumulative total R&D investment of approximately ¥170B during the MPT2 penod (total
cumulative investment in MPT1: approximately ¥120B, previous MPT2 cumulative forecast: approximately ¥150B).

We will respond flexibly to external changes amid considerable uncertainty in the global economy and our business environment.
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Previous MTP2 Targets MTP2 Targets
MTP1 Results (announced May 2021) (revised July 2022)
(FY2018-20 Avg)) (FY2021-23 Avg)) (FY2021-23 Avg.)
Sales ¥290.4s ¥350-380s ¥480-5208
Cost of Goods Sold 45% 45-46% 42-43
SG&A as % of Sales 33% 30-31% 28-30%
Operating Margin 22% 23-25% 27-30%

O Revised Cost / Profit Model

MTP2 is positioned as a phase of strengthening our foundation for further
growth.

Since semiconductor tester demand is expected to grow over the mid/long-term,
we will further boost our R&D investments--the source of our growth--from our

previous plan.

On the other hand, future uncertainties in the global economy and our business
environment are rising due to the spread of COVID-19 variants, prolonged
shortages of semiconductors and other components, geopolitical risks, inflation,
and declining consumption.

In the event of an emergency such as macro-scale deterioration in our external
environment, we may flexibly implement cost controls.
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Revised Growth Investment & Shareholder Returns Policy

While prioritizing active investments, expand shareholder returns

I Capital Expenditures

— Amid long-term semiconductor market expansion and further
semiconductor performance gains, we plan to increase R&D
and production capital investment to ¥70B (previously
announced value: ¥40B).

I Strategic Investment in M&A, etc.

— Search for good targets with potential synergies in areas that
will lead to strengthening our end-to-end test solutions.

— Additionally, execute initiatives in line with mid/long-term
strategy such as ramping up new businesses.

FY2018-20 FY2021-23
Results Investment Targets
Capital Expenditure ¥30.28 ¥708
Strategic Investments
e.g. M&A ¥47.7s ¥1008
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I Shareholder Return Policy

— To maintain stable and sustainable dividend Qayments, we
will continue to issue a minimum dividend of ¥50 per share
for half a year and ¥100 for the full year.

— We continue to target a full-year total return ratio,* including
acquisitions of treasury stock, of 50% or more.

(However, there is a possibility that we may not be able to disburse the targeted
level of shareholder returns due to the occurrence of investment growth
opportunities that require more funds than expected, and / or the deterioration of
business performance due to changes in our market environment.)

FY2018-20 FY2021-23
Results Estimate
harehol Return
Shareholder Returns ¥61.78 %2108 or more

(Dividend + Share buybacks)

*Total return ratio: (Dividend amount + Share buybacks)/consolidated net income

O Revised Growth Investment & Shareholder Returns Policy

* Based on our mid/long-term market outlook, we have reviewed the scale of our
growth investments other than R&D.

*  We will increase capital investment--the foundation for business expansion --to
¥70 billion, and we have already started making some of these investments.
Strategic investments such as M&A are expected to total ¥100 billion, unchanged

from our previous announcement.

* Regarding shareholder returns, we will maintain our returns policy for the MTP2
period as revised and announced last year.

* Initially, we expected shareholder returns for the MTP2 period to total ¥150
billion or more, but we now expect total returns to be ¥210 billion or more.
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Revised Capital Policy & Capital Allocation Outlook

Allocate cash flow to investments and shareholder returns,

while maintaining financial soundness, to improve capital effncnency
Debt will be
incurred as
. e Growth
I Operating cash flow outlook Investments
(Strategic investments +
— Expected to total ¥280-360B cumulatively durin CpisEmediRe)
MTP2 period (previously announced value: ¥220B eotal Oberati
eratin
or more ¥71.98 forecagt
... Capital ¥280 3608
. . Expend|tures
I Minimum cash reserves 28
Slrateglc Total ¥380B
— Expected to be around ¥100B under normal Investment Returns or more
business conditions ¥A778 0
Dividend
— Increased from the previously announced value ¥45.88
of about ¥80B due to business expansion b g Sharclibacks Shareholder
STt Returns
¥179.18 ¥210B or more
I Balance sheetkpt . BN @

: Foundation for further growth and shareholder returns

¥149.28B

— Financial soundness: Seek appropriate capital
level with shareholder equity ratio of 50% or
more

— Capital efficiency: ROE 30-35% (previously End of MTP1 cumulative End of
announced value: 20% or more) FY2017 result FY2020

Minimum
cash level
around
¥100B

Revised targeted allocation
during MTP2 period

— ROIC-based business / investment management

Capital Allocation Concept
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O  Revised Capital Policy & Capital Allocation Outlook

* First, regarding balance sheet management, we are using a shareholder equity
ratio of 50% or more as a benchmark for financial soundness. Our capital

efficiency target is ROE of 30-35%.

* Cumulative operating cash flow for the MTP2 period is currently expected to

range from ¥280 billion to ¥360 billion, depending on FY2023 sales. Treating this
as a basic resource, we will allocate funds to growth investment and shareholder
returns as appropriate.

Regarding cash management, our minimum cash holding level is expected to be
around ¥100 billion for the MTP2 period going forward, barring unforeseen
developments. This has increased by ¥20 billion from the previously announced
¥80 billion thanks to business expansion.

This completes my explanation of our MTP2 outlook.
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Shareholder Returns in FY22

< Dividend Forecast >

Interim: 65 yen Year-end: TBD Annual total: TBD

<Share Repurchase >

Total cost of acquisition: Up to 50 billion yen

Total number of shares to be acquired: Up to 10 million shares (Equivalent to 5.3% of outstanding
shares excluding treasury stock)

Period of acquisition: From August 1, 2022 to December 23, 2022

<Cancellation of Treasury Shares>

Total number of shares to be cancelled: 8 million shares (Equivalent to 4.0% of outstanding shares)

Scheduled cancellation date : September 9, 2022
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(O Shareholder Returns in FY2022

* Regarding our per-share interim dividend, we expect it to be ¥65, an increase of
¥15 from last fiscal year.

*  We will acquire up to ¥50 billion of treasury stock in the five months from August
to December 2022. The maximum number of shares to be acquired is 10 million,
which is about 5.3% of outstanding shares.

* Based on the above dividend and share repurchase plans, we plan to have a total
return ratio of 50% or more for the full year, as set forth in MTP2.

* Finally, we will cancel 8 million shares of the treasury stock that we acquired in
the past. This amounts to approximately 4.0% of outstanding shares. Out of the
treasury stock we currently hold, we will retain the number of shares required for
stock compensation and cancel as many of the rest as possible.
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ESG & External Evaluation (April-July 2022)

Named the top supplier in Techinsights' customer Awarded an "A" in MSCI ESG Ratings
satisfaction survey for the 3rd consecutive year
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New video introducing the biotope at Advantest's Selected as a CDP Supplier Engagement Leader
Gunma R&D Center, which contributes to the
conservation of biodiversity
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(O ESG & External Evaluation

* Finally, | would like to introduce some of our ESG / external evaluation
achievements this year. The further enhancement of ESG initiatives is one of the 5
strategies set forth in our Grand Design.

* Through further enhancement of ESG initiatives, we aim to grow our corporate
value, and at the same time, contribute to the development of the semiconductor
industry and global sustainability, while meeting the expectations of all our
stakeholders.

* This slide shows our most recent major achievements. We will continue to
enhance our efforts in the future.

* Thank you for your attention.
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